
Project Timing

Revetment wall, coastal footpath and grassed terraces COMPLETED MAY 2019

Internal road network, boat trailer parking and internal parking COMPLETED MAY 2019

Coastal access stairs COMPLETED SEPTEMBER 2019

Green space expansion - Stage 1 COMPLETED JANUARY 2020

Groyne reconstruction COMPLETED APRIL 2020

Water playground expansion COMPLETED JULY 2020

Green space expansion - Stage 2 JULY 2020 TO JULY 2021

All-access jetty FOR CONSTRUCTION IN 2021

Cemetery upgrades FOR CONSTRUCTION IN 2021

10 Shire of  Broome Corporate Identity Guidelines

There are 3 graphical elements outlined in this section; the 
organic line, keyline rounded corner and organic pattern .

Organic line
Inspired by the Broome landscape, this organic line brings 
some of the rugged and natural characteristics of Broome 
into the brand visually.

The organic line can be used as a band across a page or as 
a strip at the top or bottom of a page.

The organic line must only appear in the Shire of Broome 
Pindan or Dark Turquoise colour.

Note: the organic line  must  not  interfere w ith 
the logo.

Samples show ing the use of  the organic line 
can be seen in the Layout  Guidelines sect ion.

Graphic elements

The graphic elements outlined in this section have been designed 
to further unify and develop the Shire of Broome brand.
Together with the logo they help create the distinctive 
Shire of Broome “look”.
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